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Brand Experience title, tagline and logo are trademarks of Brunico Communications Inc.

J o i n  t h e  e x p e r i e n c e ,  a n d  m a k e  s u r e  y o u r 
b r a n d  i s  f r o n t  a n d  c e n t r e  w i t h  C a n a d a ’ s  t o p 

m a r k e t i n g  e x e c s .

O n  M a r c h  3 0 ,  2 0 0 6 ,  s t r a t e g y  p r e s e n t s  a  o n e - d a y  c o n f e r e n c e  o f f e r i n g  a  b r a n d  e x p e r i e n c e 
“ t o o l  k i t ” –  h o w  t o  c r e a t e  a  b r a n d  p r o m i s e ,  h o w  t o  i n t e g r a t e  i t  i n t o  t h e  t o t a l  o p e r a t i o n ,  a n d 

h o w  d e l i v e r  o n  i t  a t  a l l  c u s t o m e r  t o u c h - p o i n t s .  

S p o n s o r i n g  T h e  B r a n d  E x p e r i e n c e  w i l l  p u t  t h e  s p o t l i g h t  o n  y o u r  c o m p a n y  a n d  s e r v i c e s .  T h e 
m o s t  i n f l u e n t i a l  m a r k e t e r s  i n  C a n a d a  –  k e y  d e c i s i o n - m a k e r s  w h o  h a v e  d i r e c t  p u r c h a s i n g  a n d 
i n f l u e n c i n g  a u t h o r i t y  –  w i l l  b e  a w a r e  o f  y o u r  c o m p a n y  a s  a  r e s u l t  o f  t h e  e x t e n s i v e  p r e - e v e n t , 

o n s i t e  a n d  p o s t - e v e n t  e x p o s u r e  b u i l t  i n t o  e a c h  s p o n s o r  p a c k a g e .

M a r c h  3 0 ,  2 0 0 6  •  T o r o n t o ,  C a n a d a

W h o  w i l l  a t t e n d ?
•  �C l i e n t  M a r k e t e r s  i n c l u d i n g  s e n i o r - l e v e l  C M O s ,  V P s ,  D i r e c t o r s ,  P r o d u c t  M a n a g e r s  a n d  B r a n d 

M a n a g e r s ,  B r a n d  E x p e r i e n c e  E x e c u t i v e s 
•  �A d v e r t i s i n g  A g e n c y  p e r s o n n e l ,  i n c l u d i n g  P r e s i d e n t s ,  V P s ,  C r e a t i v e  D i r e c t o r s ,  S t r a t e g i c  P l a n n e r s 

a n d  A c c o u n t  D i r e c t o r s 
•  �M e d i a  S e l l e r s  i n c l u d i n g  P r e s i d e n t s ,  V P  S a l e s  a n d  M a r k e t i n g ,  V P  P r o g r a m m i n g ,  P u b l i s h e r s , 

D i r e c t o r s  a n d  B u s i n e s s  D e v e l o p m e n t  M a n a g e r s

s t r a t e g y ’s  l a s t  b r a n d i n g  c o n f e r e n c e  i n c l u d e d  a t t e n d e e s  f r o m :
A i r  C a n a d a ;  A l i a n t  Te l e c o m ;  A l l a r d  J o h n s o n  C o m m u n i c a t i o n s ;  B a c a r d i  C a n a d a  I n c ;  B a n k  o f  M o n t r e a l ;  B B D O ;  B e l l  C a n a d a ;  B M W  C a n a d a 

I n c ;  B O S ;  B r a n d i d ;  C a d b u r y  Tr e b o r  A l l a n  I n c . ;  C a n a d a  P o s t  C o r p o r a t i o n ;  C a n a d i a n  B r o a d c a s t i n g  C o r p o r a t i o n ;  C a n a d i a n  P a c i f i c  R a i l w a y ; 
C a n a d i a n  P r e s s ;  C a n o n  C a n a d a  I n c ;  C I B C ;  C o c a - C o l a  L t d ;  C o s s e t t e  C o m m u n i c a t i o n s ;  D a v i s ;  D D B  C a n a d a ;  D e n t s u  C a n a d a ;  E p s o n  C a n a d a 

L i m i t e d ;  Fu j i  P h o t o  F i l m  C a n a d a ;  G W P  B r a n d  E n g i n e e r i n g ;  H B C ;  H G T V  &  F o o d  N e t w o r k ;  H i l l  &  K n o w l t o n ;  H o f f m a n - L a  R o c h e  L i m i t e d ; 
I B M  C a n a d a ;  I N G  D i r e c t ;  K e l l o g g  C a n a d a  I n c ;  K r a f t  C a n a d a  I n c ;  L o w e  R o c h e  A d v e r t i s i n g  L i m i t e d ;  M a c L a r e n  M c C a n n  C a n a d a  I n c . ;  M a c ’ s 

C o n v e n i e n c e  S t o r e s  I n c . ;  M a p l e  L o d g e  Fa r m s ;  M c D o n a l d ’ s  C o r p o r a t i o n ;  M i c r o s o f t  C a n a d a  M S N ;   O n t a r i o  L o t t e r y  &  G a m i n g  C o r p o r a t i o n ; 
O r g a n i c  I n c ;  P a n a s o n i c  C a n a d a  I n c ;  P e r e n n i a l  I n c ;  P i g e o n  B r a n d i n g  a n d  D e s i g n ;  P r o p h e t  B r a n d  S t r a t e g y ;  Q u a k e r  Tr o p i c a n a  G a t o r a d e 

C a n a d a ;  R B C  -  R o y a l  B a n k ;  R O N A ;  S c h n e i d e r  F o o d s ;  S e a r s  C a n a d a  I n c . ;  S h e l l  C a n a d a  P r o d u c t s ;  S p e n c e r  Fr a n c e y  P e t e r s  I n c ;  S t a r b u c k s 
C o f f e e  C o m p a n y ;  T A X I ;  T h e  G l o b e  a n d  M a i l ;  U n i l e v e r  C a n a d a ;  W W E  C a n a d a  I n c ;  Ya h o o !  C a n a d a ;  Yo u n g  &  R u b i c a m

H ow   to   M ake    a  B rand     P romise       ( and    K eep    I t )



Brand Experience title, tagline and logo are trademarks of Brunico Communications Inc.

P r e s e n t i n g  p a r t n e r s
3  o p p o r t u n i t i e s  a v a i l a b l e
• �Top l ine logo exposure on al l  promotional  materials, including conference brochure, promotional  l i terature, 

ads, f lyers, s ignage at  the event, website, e-mails  and press releases

•  �O n e  c u s t o m  P re s e n t i n g  S p o n s o r  o p p o r t u n i t y  t o  b e  a p p ro v e d  b y  s t ra t e g y, e. g . L u n c h  s p o n s o rs h i p ; 
i n t e ra c t i v e  l o b b y  d i s p l a y  e t c .

•  �O p p o r t u n i t y  t o  s p o n s o r  o n e  c o n f e re n c e  s e s s i o n  o n  a  f i rs t  c o m e, f i rs t  s e r v e d  b a s i s

•  �B a n n e r  a d  ( i n  ro t a t i o n )  o n  s t ra t e g y m a g .c o m  h o m e p a g e  d u r i n g  p re - p ro m o t i o n

•  �Wi d e  2 - u n i t  a d  o n  B ra n d  E x p e r i e n c e  h o m e p a g e

•  �8  x  8  b o o t h  s p a c e

•  �Ta b l e  t o p  o r  s e a t  d ro p

•  �Fo u r  p a s s e s  f o r  f u l l  c o n f e re n c e  re g i s t ra t i o n , p l u s  d i s c o u n t  ra t e s  o n  a d d i t i o n a l  p a s s e s

•  �3 0 %  d i s c o u n t  o f f  o n e - t i m e  a d  ra t e s  i n  A p r i l  i s s u e  o f  s t ra t e g y, d i s t r i b u t e d  a t  t h e  c o n f e re n c e  (d e a d l i n e 
f o r  m a t e r i a l  M a rc h  14 t h  )

p a t r o n  s p o n s o r s
• �Prominent logo exposure on al l  promotional  materials, including conference brochure, promotional 

l i terature, ads, f lyers, s ignage at  the event, website, e-mails  and press releases

• �L iterature display space

• �Wide 2-unit  ad on Brand Experience homepage

• �One pass for  ful l  conference registration, plus discount rates on addit ional  passes

• �30% discount off  one-time ad rates in  Apri l  issue of  strategy, distr ibuted at  the conference (deadline for 
material  March 14th )

A  l a  c a r t e  O p p o r t u n i t i e s
• �Exhibit  Space, $3,495:  8  x8 booth space, one conference registration included. Internet  access, a/v 

equipment avai lable  to   rent

• Seat drop: $1,500

• Lanyards, $2,000:  You supply your  logo, we del iver  the goods

• �Delegate bags, $5,000:  Exclusive sponsorship of  conference tote bags with your  logo & in  the color  of  your 
choice, we supply

• Pens, $1,000:  You supply

• Notepads, $1,500:  You supply

• �Literature display, $1,000:  A chance to display literature about your company, or a promotional item with your 
company logo, on a table in the conference common area. Items will  be set out and replenished by event staff.

Co
st

: $
12
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00
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5

F or   more     information            c o nt  a ct   C l a i r e  M a cd  o n a ld   
at   4 1 6 - 4 0 8 - 2 3 0 0  e x t .  2 6 3  or   e - m a i l  c m a c d o n a l d @ b r u n i c o . c o m


